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Column A Column B

Commonwealth Beijing

Games Dakar

Olympiad Lausanne

Olympian Birmingham

Olympic Paris

Olympics Los Angeles

Winter Olympics LA

Tokyo

2020

2022

2024

2028

III

3rd

Third

IV

4th

Fourth

XXIV

24th

Twenty-fourth

XXXII

32nd

Thirty-second

XXXIII

33rd

Thirty-third

XXXIV

34th

Thirty-fourth
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